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How does your 
institution measure up?
Scopus is the optimal data source for research performance measurement. 
No other database has so much breadth of content covering so many authors.
“As financial resources become more scarce, 
it is more critical to identify research and 
researchers who are the most productive and 
on the right track.”
Peter Brimblecombe
Professor, Atmospheric Chemistry
School of Environmental Sciences
University of East Anglia, UK
With Scopus you can identify authors’ papers,
track their citations and analyze their influence
using the Scopus h-index. And, to evaluate the
performance of journals, research projects and
groups of researchers you can measure the
performance of a specified collection of articles. 
Now it’s easy to:
• Evaluate and prioritize resource allocation by 
departments or fields
• Make informed decisions about tenure
and promotion 
• Promote your institution for funding and recruitment
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